SLAC 2/20/2020 – Communications Conversation Facilitated by Zsuzsa Koltay
Question 1: What are some institutions that you like and pay attention to? They could be companies or organizations, businesses, or cultural institutions. How do you follow them? How do they communicate with you? What resonates with you of what they are doing and why? E.g. communication style, images, ways they reach you. 

Good graphic design
UN, NYT, TedEd, 
Good explanations of complex subjects, visual explanations

YouTube, Instagram, Twitter
What type of marketing campaign - comedy gets my attention
Jokes, fun graphics

2 commonalities
Omnipresent marketing, things come up lots of different places
Having a presence
Cornell-related brands – Vet - see relatable people in communications
Fosters more engagement

Follow organizations 
Why – labor supply chains
Instagram – professional athletes, artists, singers
In sports story being created around competition
A musician/singer, themes they stand for
Keeps them coming back

Voice shifting – Follow someone initially because like their authentic individual voice. Informal, direct tone. Once a communication team takes over, it’s a turn-off. Genuine comes out in the tone

Follow something when relevant to a specific purpose, once it runs out, done with that
Follow NYT – because of daily podcast, follow individual journalists
NBA – radio shows
Twitter feels like a personal interaction, an immediate contact
Instagram seems more general
FB – not at all

American Museum of Natural History – from NYC, worked there
On Instagram, colleagues worked with follow on Twitter
Academic twitter community wonderful

Instagram, FB, YouTube
Use it for news, interests
YouTube – Likes that they can focus on what they’re interested in. Can tailor it, specialize.

Question 2: What are 3 – 5 things that you learned about library offerings since you arrived on campus? How did you find out about them? 
Virginia Cole – advisor told him

Library web site – first year writing seminar – go through library physically & online
Borrow Direct, textbook access – instructors
Intro Biology professors didn’t highlight this resource 

Work at Mann Library but found out on tour
Loan laptops
Can reserve rooms for meetings, different kinds of spaces, makerspace – laser cutter & VR are free
Room reservation at Law Library – word of mouth

Check out ebooks through Overdrive app – found out by browsing web site
Academic Paywall documentary – heard from SLAC
BorrowDirect, chargers, can borrow umbrellas, article databases – heard at SLAC meeting

Talk to librarian when off-campus – Library chat & copy of transcript
Insignia – Library chat

Work at Vet library learned about BorrowDirect, ILL, laptop and charger loans, bus pass 
Likes the Vet Library tea cart	

From academic honor fraternity learned can check out adaptors

Librarian can help you with the research you’re doing for a professor – professor told her

Reservations – from roommate learned about interview room

Rare books – see them. (First edition Leviathan)

Class enrollment- learned about rare materials as part of a class session

Question 3: I’d like to ask you about different ways we use of keeping in touch with students. I’m interested in your use habits and thoughts about them. Thumbs up, thumbs down and discussion 
0. Email from department/college

0. Email newsletters? From who? 

0. Do parents mention anything to you from the parent newsletter?
0. Daily Sun – print? Electronic?
0. Cornell Chronicle
0. Email from student groups
0. Posters
0. Digital signs 
0. Social media – what platforms for what? Institutional posts?
0. Web sites – do you use the library web sites? What for? Which ones
0. Quartercarding

0. Swag – what do you like?
Department email lists – everyone thumbs up
Newsletter  8 up 1 down
Undergrads – what newsletters?
Denice Cassaro, Assistant Director in Campus Activities , community connection newsletter
Parents – no, one student says they ask him if he has seen something 
Daily Sun – 3 up, rest thumbs down
Cornell Chronicle 3 up, 1 down
Student clubs – half up
Posters 6 up, 2 down
Huge screen at Klarman 2 up
[bookmark: _GoBack]Discussion - digital signage – if a walk-by it’s just noise; put it where people have to wait. Events too far in advance to be useful
Willard Straight – advertisements printed on free popcorn tub
Reddit – Positive aspect don’t need an account
Web site - only go there to find a book
Swag – Students like pens, water bottles, Frisbees, scarves, reusable bags
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