Tuesday, October 2, 2007
Break-Out Session Discussion 5.3:  ICT for agriculture and implications for content
Group Members:

Medha Devare: MD

Lakshmi Murthy: LM

Thane Terrill: TT

Chris Pal: CP

Margaret Ngwira: MN

Mushtaq Gill: MG

Ramziath Adjao: RA

Pamela Marinda: PM

Cephas Ametefe: CA

Rajesh Veeraraghavan: RV

Cholani Weebadde: CW

Gopal Chowhan: Gn

Gracian Chimwaza: GCa 
Before opening the discussion, RV, the facilitator, suggested that each member briefly introduced themselves. Then, the group chose their spokesperson. TT volunteered. RV, asked the members what ICT tools they believe will be more appropriate in generating content for smallholder farmers in Africa and Asia. 

RV: Cell phones are becoming more and more powerful. They will become substitutes for PCs. They are even more useful because they are battery-based and can be used in areas where electricity is costly and scarce. 

MN: However, there is a big cost factor associated with the use of cell phones in these regions. The cost per minute is high. 
CA: there is a need for increasing use of cell phones for giving/receiving ag info and to farmers. Audiovisual aid is also needed. In Ghana, farmers learn a lot by seeing and practicing rather than reading and listening. 

CP: Do People share cell phones in Ghana or do they have their own? 

CA: They have their own. Actually, women have more cell phones than men (in his community).

CW: Use of audiovisual aid. They are relatively low cost

JF: the power of cell phones. In Kenya, they are used for money transfer.

CP: In Kenya, some people are using cell phone minutes as a currency because it is more stable. 
LM: Kissan (Farmer) call center in India: you can call the center at a 1-800 toll free number. Use to share data. Also, use of radio/TV to share ag skills and experience to build content.

CP: cell phones for creating, curating, and disseminating modern content. That will help forming social networks to better reach people. There is a need to build networks.
JF: How can we integrate all these ICTs? The use of cell phones and internet to disseminate info. There are already a lot of initiatives build around cell phone use. We need to evaluate which of these initiatives are working.

Example: * aAqua systems: ability to upload questions through cell phones and get answers. 

    * creation of a blog in Uganda through cell phones.


    * tradenet: uses text messages for market information. 

RA: Access to tech, especially radio for women who can not have access to cell-phones and have limited mobility. 
CP: In Ghana, there is a women in Ag association through the department of Ag that does outreach and extension.

MN: Fiber is important to decrease bandwith cost. Let us not forget paper.

GCn: Use of cell phone and CD.

CGa: Let us build a model based on 3 different components: Low, medium, high connectivity. Each component include the relevant type of technology (i.e., radio, TV, cell phones, ipod, etc…) and the type of information/content that may be relevant to each model. 

PM: use of cell phones and audiovisual. Also, use of digital cameras to document traditional farmer practices. 

GCn: Use of ag help line toll free number. Also need to develop local videos. 

RV: Then, the facilitator orientated the discussion towards interactivity. If ICTs were to be used, is there a need for an interactive device? 

CP: Interactivity is important. Create a portal that has audiovisual content. Create a video store where farmers can access and rent Ag related material. 

JF: You may want to make that system available on the internet as well.

GCa: How can technology provide feedback? There is a need for farmer to have more horizontal transfer. Use technology as a mechanism to modify content and to make content more applicable to farmers needs.

GCn: Interactivity is great, but is not necessarily needed for contain acquired locally.

RV: Then, the facilitator oriented the discussion towards content creation through ICTs. –

      Let’s assume that there is no current content, how can we create content at the nodes?     
CM: Train communities to create content; e.g. radio shows targeted at specific groups
CP: Training communities and have them involved in content creation is very important.

TT: There will be a higher proportion of multimedia content. There will be more user-generated content.

MD: It is important to link farmers to research. There is a need to take research and translate it into information that is easier to process for farmers.

PM: Bring women in groups where they have the opportunity to express themselves.

CGa: Make information generated gender-specific or target-specific. Also, there is a need to improve the library of smallholder farmers and to index traditional/local knowledge. 
As they were running out of time, the members decided to recap the main important point of the discussion and finalized the PowerPoint presentation before resuming the meeting. 
